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This time ofyear is known for the goodwill and charity we share.
Remember, though, charity comes in other forms than a wallet
handout. Simple deeds like cleaningout a neighl)or's rain gutter
or offeringto carry in afew bags ofgroceries cangoa longway.
Who knows — unsolicited favors on your part may even help your
Thanksgiving meal seem to taste even better!
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Want to subscribe?

To have Shore Home & Garden delivered to your mailbox l(orjust the
postage-only price of $17 a year, call Bill or Megan at 410-822-4025.
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you'd like to share?
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Can you handle this? ...

Get a Shore Home & Garden N\agazine tote bag l)y sendingus arecipe we publish
or by havingyour winning entry drawn for one ofourgames on page 50. The tote
bag’s made from durable canvas with forest green trim ... and is made to be seen!

4 Shore Home & Garoen Novemeer 2008



LL9¥8# DIHW

iISWILSAS ONILVIH d3LIVM dVI10S paigeiid 1N04aV ASY

WOD DSNXN[OA MMM

1sifo100dS JUBIAYS JDISG D S| W OO SISADSABISUSDAIDWIS P MMM
SY¥IAVS ADYINT PAIOWIRC WO |00 ®SIOADSABISUS AP
SINOH Z SO 3|1ll| SO 0/S6-6v¢ (ZOE) » 01S6-6¥€ (££8)

Ul Uolo|joisul ASDT puD 321N

JybI1jApQg

> AUipaH B o) BuNqUIUOD
SlIym ASUOW SOADS YDIym
"POO| DV AH seonpay JybijAng Buisn — U-— : .—. U Z
1yBlAng fubpungy ui sbulg _(_ ._. _ \/\/ m _ _ _ O £

1461 aiym tubug

2___Q9.®£n.vm>> _o__.mo_gw .h D O> C m._. £ @ _.\_ m

ESIONAAS w TANNNL NNS 9sn AYan

SSAIAVS ADdINA

OAIOWI|D( INEERTS
JAVS

Shore Home & Garoen

Novemeer 2008



A cornucopia of spirit

Daydreaming of the upcoming
Thanksgiving holiday, I was lifting
my spirit with visions of a lovely table
setting graced with colors of fall.

Vases of fresh-cut flowers and
the traditional cornucopia spilling
forth fruit and nuts upon the center
of the table.

The background check on cor-
nucopia and the story of Amalthaea,
the she-goat who offerred her cut-off
horn to Zeus — spilling forth fruits
and nuts — just didn’t inspire me.

“Yuck!” was all I could think.

For some unexplained reason,
my envisioned flowers began to wilt,
my china plates turned to paper with
a motif of a large turkey in the center
and my cornucopia was replaced by a
plastic bowl of fake fruit and nuts.

Yuck, again! ... At about the
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Patios - Driveways

Tid Bits
By Bev Leitch

same time, my computer went on the
blitz and my holiday spirit fizzled out.
I needed a long walk in the sun.

Recent local rain had broken
one mini drought and things were
greening up again.

By that, I mean berry bushes,
nut trees and others of nature’s boun-
ty looked like they would produce
fruit, nuts, pods and other seeds.

I put on my sweatshirt and light
duck boots and began my walk.

Temperatures were cool and

a minimal amount of foliage was
showing color.

The sun was out, and the prom-
ise of Indian summer was lingering in
the background of my mind. Please,
lift my spirit from “Yuck!”

Walking slowly and scuffing at
the fallen leaves I stubbed my toe
on what I figured was a stone. No,
a walnut.

Scuffing about, I saw many
more and put them in the pouch of
my sweatshirt.

Looking up to try to identify
the tree, which was easy, I also saw
rambling wild grape vines laden with
tiny berries.

I reached up and yanked down a
portion of the vine and fruit, twisted
it into a wreath form and placed it on

my head. It was my (PAGE 37)

Kenneth D. Brown Inc.

I-Iardscapmg & Landscaping

Brian T. Brown, president

Certified Professional Horticulturalist - Certified Arborist #MA4077
Licensed Tree Expert #259 - Certified Conservation Planner

410-822-1683

A /andscape clean up.

Call us now fo
schedule your fall
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With holiday savings this big, what’s left to wish for?

>
Annual Holiday Savings Event

SAVE  Luminette® * Privacy Sheers SAVE Silhouette® Window Shadings

$100 (per window / 10 window max) $50 (per window / 10 window max) $25 $ 1 00 SAVI N G S
-

per window on select
Hunter Douglas window fashions

10 window max per product

Somehow, the holidays seem even more festive

when you're saving money. That's why we're offering

| you a rebate of up to $100 per window on select

Hunter Douglas window fashions. Offer valid

September 25 - December 15, 2008. Ask for details.

SAVE Vzg;zm‘e Mode; n Roman Shades
$25 (per window / 10 window max) u u

SAVE S/ey/z;ze G/za’mg Window Panels

(per window / 10 window max)

Budget Blinds of Chestertown
410-810-0657

or visit us online at www.budgetblinds.com

© 2008 Hunter Douglas Inc. ® and ™ are trademarks of Hunter Douglas Inc. Manufacturer's rebate. Savings apply on up to 10 windows per product. Limits and restrictions apply.

Novemeer 2008 Shore Home & GARDEN 7



Tuscan landscapes, be it wrapped around
a spiral staircase or fit into a faux window
[frame, are the most widely requested subjects
for murals, says Jesse Demolli, below.

(Photo courtesy Jesse Demolli)




is the st ory

A mural could be your
answer on what to do

with that blank wall

Story by Sean Clougherty
blank wall in a home is
A an opportunity.
Most times, framed
pictures that go up: Fam-
ily photos, landscapes or knick-
knack racks are some of the usual
suspects.

One option that gets passed
over perhaps too quickly is murals.

Murals can open up a room
“even more than a mirror, that’s one
of the coolest things about them,”
according to Kurt Plinke, an artist
and teacher from Greensboro who
has painted 11 murals to date around
the Mid-Shore.

“What I like about murals is
how it lets me think bigger,” Plinke
said. “I like the scale and the reach
of them,” he said.

He said he enjoys trompe loeil,
or “trick the eye,” painting, that gives
the illusion of more space, which is
best for a mural’s large scale.

Most of Plinke’s murals are in
public places, but he said recently he’s
been getting more calls from hom-
eowners who are thinking about put-
ting a mural across an entire wall.

Sure to be a conversation starter,
murals can work in a variety of set-
tings — from a dining room to a
great room to a child’s room.

Kurt Plinke is perhaps best known for his work with watercolors, which can
“take on a mind of thier own” on the canvas and works well with this “Stop
in the Fog” scene.

Along with making a room look
bigger, a mural can bring another
part of the world into the home in a
near-lifelike way.

Jesse Demolli, a muralist from
Florence, Italy, who's lived in St.
Michaels and painted several murals
around the town and many Maryland

(Photo courtesy Kurt Plinke)

homes, said Tuscan landscapes are the
top-requested scene for a mural.

He said those people want to be
able to drift off to another place in
their mural, not something they can
see outside their window.

“They just say ‘Oh, no, if I want
to see the city I'll just go downtown

Novemeer 2008 Skore HoMe & GARDEN 9



The long walls in two Rusticana restaurants gave Demolli a large space to give the feeling of looking out onto the Italian

countryside.

and see the city,” Demolli said.

Demolli has done murals in
states up and down the East Coast,
and was recently a featured artist at
the National Museum of Murals and
Mosaics, but he said there’s some-
thing special about St. Michaels.

“I was most inspired when I
moved to St. Michaels. I would go
down without a sketchbook and then
some of the sketches wound up on
walls,” he said. “I'm still active in St.
Michaels and love to go and visit.”

Demolli also added that the
painting goes a lot smoother in “The
Town That Fooled the British.”

What would take three days to
paint in New York City only takes a
day in St. Michaels.

“I thought it had to do some-
thing with the Bay and the water. The

10 Shore Home & Garoen Novemser 2008

energy is different,” he suggested.

Demolli has painted more than
200 murals — and like Plinke, most
were done in public places.

“Good public art says some-
thing about the public, about the
community,” he said. “I get guided
by the people. The best murals are
the one’s around the people.”

And like a public mural, Demol-
li said his best private mural comes

from collaborating with the people
who will see it the most.

“Their ideas and my ideas to-
gether make the best landscapes,”
he said.

With a larger space to work, a
mural allows the artist to expand an
idea beyond a picture frame, Demolli
said.

“A lot of artists use the words
that painting mu- (PAGE 14)



